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AT THE HEAD OF 
THE TABLE WITH 
OUR EDITOR.

I S S U E  1 8

The identity of the “table” is encrypted. For far too 
long the essence of being welcomed into a room 
where faces of wealth, success, and power sitting at 
a grandiose table with a chair saved “just for you” has 
diluted the quest of the young, ambitious, and talented. 

A table that is just as much folklore as it is 
corrupted by institutional racism [I said what I 
said], colonization morphed into capitalism [I Said 
What I Said], and microaggregation smothered in 
misogyny [I SAID WHAT I SAID]. Yet, we still try to 
glorify it’s likeness as professionalism, emulating 
its social stature by the way we dress, the things 
we buy, and the values we pass on or pass over. 

But I can’t keep doing this dance with yall, where 
we validate ourselves against methods that were 
meant to strike us from the record.  I can’t Bojangles 
myself into spaces to create change and then 
my innovation becomes mockery in historical 
context [Don’t let that go over your head].  

The table is only a resting ground, it 
is not where the work is done. 

There may be an exchange of ideas, anecdotal 
rhetoric, and at the best of gatherings there will be 
torches passed and partnerships made. Not the ones 
that are figurative but those that burn down barricades 
and build unbreakable bonds for the greater good. 
But the work is where you choose people over 
product, quality over quantity, or end goal over ego.

There were many tables I was not allowed at. 
Many tables that saw me as a threat. Many tables 
that undermined my talent, my gender, and my 
upbringing. Many tables that spat on my culture 
and many more tables that did not deserve me. 

However, there comes a time where pulling up a seat 
just won’t do and for me that time has come. Instead 
of asking for the chair, I created a table. A place where 
collaboration is key, service to others is law, and 
understanding self is God. To reach back is essential. 
Investing in your people holds more value then flexin, 
talking out ya neck, and running up somebody else’s 
check. It’s not “where the money resides”, it’s where 
the money RESOUNDS [& you can quote me on that].

I always say, “if your mentee’s don’t do better than you, 
then you’re not doing it right”. We have to pass on the 
tools to create the shift, to build better tables that are 
more sustainable and  equitable. Making an impact 
can only be selfish in its ideation. Its execution must be 
touched by many hands and seen through many eyes.
My success is not just determined by my 
outcome but by those who come next.
The future is always the legacy. 

/Lexi S. Brunson (Boss Lady is what they call me)

L E T T E R  F R O M  T H E  E D I T O R



And you’re all invited. We will be serving an 
undeniable spread of collaboration, innovation, 
entrepreneurship, community, equity, and many 
other side dishes that are sure to satisfy. 

This is the normal feast at /CW but with so many 
plates continuing to fall into our laps, we thought 
it only right to share.

We know the dying question may be “but is there 
room for us all?” 

When it comes to having a seat at the table there 
are often force fields that block access to even 
stepping foot in the room and the idea of scarcity 
keeps many of us from trying to get through. But 
the willingness to break bread is the difference 
between the talkers and the doers.

[Who butters your bread baby?]

A little goes a long way and you give what you can. 
What we have is a platform that stands behind 
our people [check the receipts]. We employ local 
creatives. We highlight underrepresented voices 
and we advocate for social change even when 
no one is watching. From meeting with execs, to 
street politickin’, in the classroom, to in the stu’, 
at city hearings and at social events, we don’t flip 
the script. This place is meant for YOU. 

NOW TAKE YOUR SEAT    
AT THE TABLE.

THE TABLE 
IS SET. 

I S S U E  1 8
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Tostada by Maranta crafts farm-to-table tostadas 
using local ingredients, hand-made tostadas, made 
by a Latinx-owned tortilleria in Madison, WI, and 
locally sourced meat. We are also home to the 
(now) Milwaukee famous vegan cashew lavender 
horchata. We are working diligently to re-define 
Mexican food here in Milwaukee. We need to break 
away from this ideology that Mexican food should 
be priced at a certain rate. There is a lot of labor 
that goes into the product we create. We use a lot 
of fresh quality ingredients,and most importantly our 
staff makes a wage above industry standard.

The question I most frequently get asked is “so how 
did you get into cooking?” My culinary journey is 
rooted in resilience, if I am being fully transparent. 
At the age of twelve, I was diagnosed with an eating 
disorder, and was admitted to a mental health 
facility, for the first time shortly after. I spent most 
of my adolescence in and out of mental health 
facilities struggling with my eating disorder. As a 
child I spent a lot of time reading cookbooks, and 
watching cooking shows, I have memories of doing 
so, as early as the age of 7, and in the depths of my 

dominique 
alvarado

E X  F A B U L A  S T O R I E S

distorted eating I spent many hours in the kitchen 
cooking from scratch, crafting many beautiful dishes 
for loved ones, and sitting back, watching others 
enjoy the meal (a common behavior/ very unhealthy 
behavior exhibited by folks who struggle with 
distorted eating). Along with my distorted eating, 
I was diagnosed with depression and anxiety, and 
as part of my recovery plan, I dove deep into the 
kitchen, and re-building what my relationship with 
food looked like. My anxiety makes me ultra-fidgety, 
and soon I foundcgreat comfort in knife work; a.k.a 
chopping, dicing, ultimately keeping my hands busy.

Many would call my approach to cooking ‘healthy’, 
and I would say that it is what I aim to craft - healthy 
and flavorful foods. There are a lot of health issues 
in the Latinx community. A lot of which are complex 
and deeply rooted in the colonized diet that many 
have adapted aftermigrating from their homelands. I 
aspire to craft foods that are not only of quality, but 
nostalgic for folks.

I have been very fortunate to work alongside 
Michelle Alfaro and Enrique Rodriguez, my two
business partners, the owners of Maranta Plant 
shop. Bringing Tostada by Maranta to life has
been a very eventful journey, but a very beautiful 
one. We are three Latinx youth from Milwaukee’s 
south side starting from zero, putting in many hours 
to craft something truly unique to Milwaukee. We are 
just getting started, and there is so much in store 
for us!

IG: @tostadamke

My name is Dominique, aka Dom, to many. I am a 26 
year-old food-momtrepreneur. I am the co-owner of 

the cute and unique little Tostada trailer parked in 
front of the one and only Black, and brown owned 

plant shop, Maranta on M.L.K drive.
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E X  F A B U L A  S T O R I E S

Ex Fabula is thrilled to partner with CopyWrite Magazine. This partnership 

will combine different forms of expression and produce a space for 

community members’ true, personal stories in written and visual form. By 

connecting the stage to the page, both Ex Fabula and CopyWrite will reach 

new audiences, connect with new storytellers, and build community. 



AMONG 
THE PRIME

Is it the fashion or the brand? The people or 
the lifestyle? The base location or the global 
appeal? There are many ways to look at it 
but only one name to call it:

@oliver_prime
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AMONG 
THE PRIME



CW: “So back in the day when CopyWrite 
was young and Among The Prime had started 
buzzing, the word on the streets is that you 
went to China, found a factory . . . [they both 
look around the room in sarcastic disbelief] ... 
hey I’m just saying this is what we heard but 
we are going to set the record straight today. 
You went to China, found a factory that could 
do high production quality of your designs, 
and that is how you were able to make your 
stuff. NOW CLEAR THE RECORD UP FOR ME 
OLIVER.”

OP: “That's hilarious because I've also heard 
some shit like when we threw the party at 
Nobu, like ‘this rich ass designer threw a party 
at Nobu’. I’m like what the fuck are you talking 
about get the fuck out of here. I’m going to tell 
you exactly how that shit happened. So if you 
want me to take you all the way back. It really 
started when I was like maybe 15 or 16 and 
my stepsister was dating this designer from 
Chicago. He came over to my dad's house 
one day to meet and he was fresh as a bitch. 
I asked him, ‘What do you do?’ and he said ‘I 
make clothes.’ I’m like bro what the fuck I’m 
trying to make clothes. He was the first dude 
to put me on how to find factories online. Mind 
you I was already buying clothes from China 
so I’m already having DHL packages shipped 
to my dad’s house and him [confused] about 
where the fuck they were coming from.”

So once the idea for Among The Prime sparked 
and he started to collaborate with Weston, 
Oliver already knew where to source goods 
from to fabricate the products they wanted to 
make.

The creatives behind the Urban wear phenomenon 
are said to be legendary. The buzz around their craft, 
business savvy, and marketing has always made them 
seem like demi-gods with nice kicks, cool friends, 
and a whole lot of money to blow. Though the most 
fantastical stories are usually fictitious, they usually 
stem from small grains of truth that tend to be way 
more fascinating. CopyWrite Magazine met up with 
Oliver Prime and Weston Rich to see if priming “design, 
function, and emotion” is a stunt, goal, or hype dream.

OP: “Everything besides that is trial and error. 
You get some shit. It’s fucked up. You have to 
do it again.”

For example, the first time they designed the 
classic ATP Python Wallets they spent a couple 
of hundred dollars to end up with a “trash” 
product.

WR: “And then the next time they come in 
we get them seized by customs for importing 
exotic skins. Now we were potentially facing a 
federal lawsuit. We had people calling us and 
shit like ‘yo y’all could be in a lot of trouble’. I’m 
like for real bro? For a box of wallets!?!”

OP: “We literally had to talk to a guy named 
Morgan Freeman about this shit.”

The room burst out in laughter at the thought 
of who could be on the other end of the line. 
[Just picture it LOL]

So just like most things that travel by word 
of mouth, the story got a little twisted. But at 
the core of all of it is a lesson. It takes effort 
to get things done right and quality is just not 
optional. It's a must. 

CW: “That is crazy!”

WR: “Man, you're telling us! We had to do 
that and shipping from China's one of the 
most expensive things about production. So 
we had to pay for shipping here and then it 
gets caught up into customs. Then we had 
to pay for shipping back to China just for the 
manufacturer to then be like, Yo you got to pay 

@_westonrich
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F A S H I O N

EVERYTHING 
BESIDES 
THAT IS 

TRIAL AND 
ERROR. YOU 

GET SOME 
SHIT. IT’S 

FUCKED UP. 
YOU HAVE 
TO DO IT 
AGAIN.



THERE IS 
NEVER A 
LACK OF 
THINGS 

GOING ON. 
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for shipping again to get ya shit.  So yea we were like yo 
there ain't no profit on this run.”

It’s a big part of the business. Where the art and the ideas 
come to life in the studio, to get their looks out to the public 
they go back and forth on the phone with manufacturers all 
day. They both claim that most people are afraid to take that 
leap of faith and waste money on the sample process. Even 
the big-name designers that they look up to go through the 
exact same experience. Getting it right also means going 
through a stage of getting it wrong. Each product is different 
thus production is ever-changing.

But there is nothing to produce without collaboration. 
Motley Crew, Dynamic Duo, Dream Team, Weston and 
Oliver work well together no matter how you coin their 
creative partnership. It’s the collective aesthetic, vibe, and 
technique that makes Among The Prime not “just” a brand 
from Milwaukee.

CW: “Weston, how did you join up with Oliver?”

WR: “So we actually went to school together. We both went 
to Tech. So we just like saw each other in the hallway. I was 
like one of the only white kids there. I was a tall skinny white 
kid so I stuck out like a sore thumb. It’s funny, and it was like 
a full circle because a year after we graduated he just ended 
up coming over to the house with a mutual friend and we 
were just chopping it up like, was’ good? Let's kick it again. 
It’s whatever. So then we just started becoming friends, 
hanging out more, more, and more. This was about the end 
of summer 2013, and then winter comes around and I don't 
know but he's like staying in his car or something. And I'm 
like, bro, it's cold outside. . .”

CW: “As fuck!” 

WR: “It's like November so I'm like, ‘you could just stay at the 
crib. I got a big enough spot. So you can just stay there’. At 
the same time my roommate was like ‘I’m moving back to 
Vegas, See ya! So I’m like Ha! Here we go now I have a spot. 
My spot at the time was one of those converted warehouses 
that my dad's friend owned. It was like a converted loft and we 
turned the downstairs into a studio. That’s when we started 
to go crazy with it. That was the start of the collections.”

OP: “Yes, on my side of that is I was sick and my dad. he was 
being an asshole. I was still like selling tee’s out of my car 
in a duffle bag, sleeping in my car, and still going to like my 
electrical engineering job. Wes was like. ‘You might as well 
come live here. I'm like, okay, right. So it all worked out and I 
have a best friend now.”

Awwwwwwww, isn’t it nice when life works that way? You 
lookout for the homie and in return you create some dope-
ass shit together [tears]. They actually lived together for 
about 6 to 7 years. However, with Oliver getting another spot 
in New York and Weston a spot in LA for a while, they had 
space to venture off, do their own things, miss each other, 
and really see the value of their combined efforts.

CW: “Obviously you guys have a lot of opportunities in front 
of you. You had different spots in different places and that 

taps into different markets as well so how do you guys use 
your different skills and networks to create this super force 
that we know as Among The Prime?”

[The super force referenced here is not like a cosmic bang. 
That’s too basic. The force has to be laden with pop culture 
references, industrialization, and threaded through the 
needle's eye where couture meets streetwear. So it’s more 
like going Super Saiyan. . . Just had to make that clear].

WR: “What doesn’t it look like? LOL”

OP: “I have always been in design it just took me a while 
to figure out what medium I wanted it to be in; that being 
clothes. I went to school for Architecture. At one point in my 
life early on I wanted to be a cartoonist but I didn't want to sit 
down and draw that long.  But Architecture was different for 
me because I like the structures and the little details that go 
into them. I think a big part of that contributes to the brand. 
And I literally live in a world of anime, gangster, crime, and 
horror movies all fuckin’ day. There is never a lack of things 
going on. I like everything thrown at me to the point I can 
immerse myself in other people's creations too.”

WR: “When I was brought into it at the beginning when it 
was first getting started, it was kind of like well what am I 
going to do? He was using Steve White as his photographer. 
I just knew we were going to run out of money if we kept 
using a professional all the time for everything. So I was 
like, Yo, I’m going to pick up a camera. I am going to do the 
product shots and the little lifestyle shit. That was kind of 
what it was. Then people started hitting me up personally 
for photography and shit. But that was my main contribution 
at the beginning and then a little bit of design. But I always 
wanted to do shoes so [more recently], I started reaching out 
to manufacturers and started mocking up shoes and from 
there I have been a little more involved in the design work 
and stuff like that.”

PUMP THE BREAKS. PUMP THE MUTHA LOVIN’ BREAKS!
 
If you didn’t catch that, Weston didn’t have any photography 
experience before Among The Prime. Could have fooled us 
since now he is one of the most sought-after photographers 
on the scene [But don’t tell him we said that. Prices might go 
up and phones might never stop ringing LOL].

CW: “So what did you do before that?” 

WR: “Electrical work.”

CW: “All this damn electrical work. That’s crazy. That’s just a 
hell of a shift but it shows you have a good eye.”

Weston’s shift into photography was not expected but it 
was a life-changing move. After going on tour with artists 
and leaving work for two months, his father who owns the 
electrician company told him he had to choose. 

WR: “He told me like, “You know what, I’m not putting you 
on the schedule anymore. If I don't do this you won't actually 
take the plunge. It's probably the best thing because it's 
been like three or more years.”



F A S H I O N

CW: “We are so glad you made the plunge and the jump and 
did that because now this is all people are talking about. I 
don't want to make your heads feel big but the conversations 
come up and people want to be around. People want to sit in 
the room with you guys and pick your brains. People want to 
know what it is about you guys that make you so in the mix.

OP: “When you tell me that I feel like we're right at this 
tipping point where it's like all right like it's time to like go 
harder . . .”

[From out of the kitchen Jaquelyn James (Oliver's partner & 
Curator for ATP) chimes in]

JJ: “That’s why we are moving to New York”.

And then it sinks in. Going to New York means taking the 
talent with them. Just another good thing being sacrificed 
to a metropolis. Why isn’t MKE enough? What hunger with a 
little effort can’t it suffice?

When asked more about choosing New York, they mentioned 
time spent there included epic memories like attending 
ASAP Yam’s last birthday party before his passing and more 
access to a highly connected community that Milwaukee 
living still lacks. 

“How can you expand if you can’t bring anything back? You 
have to leave to bring something back. Somebody has to go 
out and get it.” 

CW: “I think a part of that is really like who you are as people 
right? Because some of that is gravitational to who you are 
and what you're bringing to the table. If you have the ability 
to bring something to the table and people fuck with it, then 
people will fuck with it. But also it might be hard to see that 
outside where you are and your perspective. You don't talk 
to everybody, you don’t see everybody, and everybody's 
not gonna be vocal like that. You're working on what you're 
working on despite whatever anybody says right? So 
sometimes it's hard to really focus in and be like ‘oh, people 
really are rocking with this. It’s not just like this is trendy. 
That's what we're seeing is like what you guys are bringing 
to the table is something that people are really buying into 
and what we think they are buying into is not just ATP. It’s 
you guys.”

JJ: “I feel like 90% of the artists’ time is spent in their heads 
I feel like hearing shit like that it's fucking crazy because 
Among The Prime and Merch Man is all we talk about.  We 
eat, sleep, breathe, how we're going to move to the next 
step and push it to the next level.”

WR: “When we first moved in this was our spot. It was a full-
time studio. With a bed in there and a bed over there. Like it 
was always time.”

JJ: “There has been years of changes in this fuckin’ studio.”

OP: “Even for Merch Man. When she used to come home 
there used to be like 30 boxes outside the door for people's 
merch.”

[So if you haven’t been in the creative scene long you might 
be asking WTF is this Merch Man they keep mentioning. 
If you're picturing a mystifying merchandising superhero 
then you have got it right. Before there was ATP there was 
Oliver and his screen printing. Which he learned how to do 
in the basement of his homies store. Merch Man has now 
been scaled up into a commercial printing & embroidery 
company that makes “merch” for other people. See www.
merchmanprinting.com to find out more.]

CW: “We want to know where that name came from.”

OP: “It was when we went on tour [with Ishdarr & screen 
printed the merch for that]. Everyone was calling me like the 
‘Merch guy’ and I was like ‘hell naw’.”

CW: “Oh like that was lame? LOL”

OP: “It was like naw, I’m Merch Man yo. Look at me like I 
have a MF’n cape.”

CW: “What made you start screen printing in the first place?”

OP: “As a necessity I didn’t want to leave the clothing 
industry but I wanted to tweak it and actually profit from 
it. . . Service-based businesses rarely go out of business. I 
learned as I went.”

OP: “One of the coolest Merch Man things I have ever done 
is back when I was printing myself and I literally finished an 
order right before hopping on a plane. I was like pull up in 20 
minutes bro and I got you. Then hopped right on the plane.”

WR: “Tell them the KidSuper story.”

OP: “I did like a 300 print order for KidSuper once. He 
wasn’t supposed to pull up, but we were supposed to have 
it done and he pulled up to the warehouse with cameras and 
everything. Next thing you know we are in that bitch like with 
cameras all on us and everybody is mixing ink everywhere 
. . . It was like 4a.m. So really I didn't know how I was going 
to finish those shirts in that time frame but I was happy they 
showed up because it would have just been me and Liam 
in there. . .”
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“HOW CAN YOU EXPAND 
IF YOU CAN’T BRING 

ANYTHING BACK? YOU 
HAVE TO LEAVE TO 

BRING SOMETHING BACK. 
SOMEBODY HAS TO GO 

OUT AND GET IT.” 



F A S H I O N

CW: “Pressing them on out. LOL”

Having connections are vital to the creative experience. We discussed the possibilities 
of building creative infrastructures in Milwaukee that sustain creative industries to 
the point where retention is not a problem. Though there seemed to be an ATP 
consensus that it would take a few generations, it could happen.

CW: “What do you think about gatekeepers and. . .?

OP: “Ha. Hmm. Ha!”

CW: “I see I don’t even have to finish that question!”

OP: “Gatekeepers can fuck off. [He said very directly} I wouldn’t be in the position I’m 
in if the people who helped me didn’t. Like West or even my factory owner. I just had 
a conversation with this man about how to scale my shit within the realm of the whole 
country. How are you supposed to grow if no one tries to help? People who hide that 
are scared. They are scared that you actually might do it better.”

CW: “Is it what you guys know, who you guys know, or how you know it that makes 
it work?

WR: “A Combo of all of those.”

OP: “Nowadays you have to be very business-oriented which we are still learning. 
But I used to look at my life as a way of living off of ideas. And if my ideas were as 
good as I believe they were then nobody would be able to match them. So I think 
that's a combination of what you know and how you know it. But who knows, it will 
always be a real thing. . . and knowledge is power”

CW: “Now is it profitable? So you guys are doing all these moves, you're making 
things, there is all of this trial and error. Is it really profitable? Can you live off of what 
you're doing?

OP: “It’s profitable but it's also like how profitable? What do you even want to be 
because if you're taking your money and run with it and you're not putting it back into 
it then you're not gonna grow so it's like how big do you really want to be you, know 
what I mean?”

CW: “Is it a struggle life for the dream?”

OP: “Hell yeah! . . .Whether you have one hundred thousand dollars or you have a 
million dollars you can't really look at it differently. Like yeah, you have more capital 
to do shit but like the scale is almost the same because just as much as one hundred 
thousand can get you, if you have a million dollars you're gonna be like what can I 
really do with this and how much is it really going to get you? And you can still lose it.”
“You might have a million dollars or you might have a million-dollar problem.”

We went into further conversation about the struggles of being creative entrepreneurs, 
which is a beast of its own. The struggle being partnered with passion, and the 
constant need to do more to have more. The game of mental chess.

WR: “Well that was filled with positivity. [He said sarcastically and then smiled]. It's 

YOU MIGHT 
HAVE A 
MILLION 
DOLLARS 
OR YOU 
MIGHT 
HAVE A 
MILLION 
DOLLAR 
PROBLEM.”
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fun too.”

And that’s the point. Among The Prime just 
like any other growing brand has highs and 
lows but at the root of it all it’s a pivoting 
leap that surpasses the dollar sign. It's the 
joy of making that is enough to live for. 

OP: “One thing I learned from that podcast 
[West introduced him to] was you can’t throw 
a creative problem at a business issue.”

Whether you're looking for a puffer jacket, 
a fresh ass wallet, some NBA referenced 
shorts [we are not about to let them sue y’all 
over a colorway LOL], duffles, socks [shit at 
this point they damn near have covered the 
gamut] Among The Prime might be a good 
place to look. Made by the squad whose 
origin story is not too far removed from 
many of our own.

OP: “I don’t want this interview to be taken 
in a direction [as if] we are doing so good 
that we got it [like that]. There are so many 
different products we haven’t done or 
haven’t had enough time to be consistent 
and to say it’s a hit. Even with the garage 
collection that was a whole crazy scenario 
where we made looks and concepts that we 
weren't even going to sell.” 

Now here is the part of the interview that 
you will never get to hear. The part where 
you just had to be in the room to understand 
its nuances. The part where creativity and 
industry become the objects of narrative, 
even when there is no one pitching a story. 
Who is watching? Why are they perking 
up? What does it mean when you are the 
spectacle versus the spectator. We share 
perspectives, knowledge, and scrutiny for 
the reality we are all a part of, just at different 
ends of the spectrum. It is the part that ATP 
and /CW will reflect on when we are twenty 
or thirty years deep in the game. 

CW: “Keep doing what you're doing. But just 
be mindful. Someone is always watching”.

We are just here to direct your attention at 
the “real” Among The Prime.

/CW

F A S H I O N
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BACK 
BETTER& As we walked into the ‘Showroom’ studio of C&B 

Creative Co., it instantly gave backstage glam vibes! You 
can see how at home they've been feeling since their 
return to Milwaukee after 6 years of travel and work. 
Right away we peeped the golden clothing rack with gold 
hangers, and an entire closet worth of clothes hanging 
from them. There were plants, candles, backdrops, 
and props galore. A nice array of old wine corks were 
beautifully arranged on the table. Even that nostalgic 
black leather case that was once used to hold hundreds 
of CDs laid on the floor. Next to it were CDs hanging 
decoratively from a rack. Who would ever want to leave 
this room? CopyWrite visited Coco & Butter to discuss 
how their lives, creative services, and dynamic duo 
quality may help us all take our own brands to the next 



COCO
BUTTER& 

W
H

O
 IS

Butter: “I would consider myself a very grounded person. I really like to plan things 
out, very structurally, before I do anything, I think that's just the Capricorn in me. 
Before I do any type of movement, it has to be in my head and then I make it come 
to life. I'm usually like a motherly figure, I keep things in order but I'm very nurturing. . 
.when it comes to the people that I work with, and especially with other creatives, I'm 
thinking of them in that way ‘how can I help on that side?’. I express myself through 
fashion. My clothes are my armor in a sense, and it helps me express my personality 
on any given day. . . So, um, yeah, that's kinda what connected me, as far as being a 
creative and having that eye. . . Up to this point, I've just really been a curious person 
as far as like, ‘what else is out there?’ I'm always open to change and new life. . .if I 
feel like I'm hitting a ceiling, then ‘where do I need to go to reach my next potential?’ 
I'm always looking ahead and am very ambitious. So that's kind of like the framework 
of me. Would You agree?”

CoCo: “I do!”

/Vato for CW: “That's good to see. I'm seeing her [CoCo] validate you!”

CoCo: “Cause I'm thinking about what I'm [gonna be] saying and it's like, you kinda 
led into it. That's how it be. . . We're really the opposite on paper. You know, I would 
consider myself an agent of change. I'm not as structured. I'm more like, well, let's see 
what happens. If this doesn't work, let's do something else. You can reinvent yourself, 
you can be whatever you want to be as many times as you want to be it. as long as 
you have the ability to do it, then why not do it? So that's what I bring to the equation, 
that ambition, but in a different kind of way, you know, just a little more. . .”

/Vato for CW: “Free-spirited?”

CoCo: “Yeah, exactly. I'm definitely more fluid and I think that serves me well, as far as 
being able to relate to a lot of different kinds of people being adaptable to different 
environments, you know, I can fit in within any room. . . I mean, I've felt intimidated, but 
I've never let that stop me. . . Like I feel it but I’ma just do it ‘cause it doesn't last long. 
. . But I would definitely consider myself someone who just represents possibilities. 
Like just being able to really live life on your own terms. Granted, there's some things 
that we have to do because it's the world that we live in, we need money and we 
need this and that to sustain, but that can't just be it. It has to be something that you 
can put your whole self into and whether it's money or not. .  . having a purpose for 
what you're doing.”
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/Vato for CW: “I think that answers a lot of questions for people, 
‘cause if they don't know who you are, through this interview they 
will be able to find out a bit about how you connect. I feel the 
balance in between y'all just by how you interact.”

What is the story behind C&B Creative? How did it start?

CoCo: “So it goes back to at least 2012, that's when we [were] 
solidified. A lot of shit happened to a lot of people in 2012. . . We 
started out managing our friend’s clothing line and even that just 
kind of came together, you know? And he's like, “oh, you can draw, 
you can design?” He learned how to sew, you know? So it's just 
like, well, shit we finna have a clothing line. . . And naturally we 
started managing it. . . We said “we might as well put a name to 
this. . .this is how we’re gonna put this to use. . .”

Butter: “CoCo&Butter Management. I think taking out the 
‘management' part of it opened it up a little bit as far as like the 
possibilities of what we can do and just also focusing on the 
creative part of it. We were getting asked to do more management 
things but we were more than that.”

/Naomi-Re’a for CW: “I'm personally going through 
that as well. I know what I've been passionate about, 
but now I'm actually stepping into my purpose and 
there are other talents that are being tapped into, so 
what was that like, mentally, that transition?”

Butter: “The things that we can physically do with 
our hands, the vision that we can bring to life from 
our mood boards or whatever we want to create at 
that moment, that is what drives us more than the 
management portion of it, and honestly managing 
other people, it could be a little challenging, you 
know? Well not a little, it is challenging. . . When you 
start having those types of experiences, when you're 
trying to be creative, it kind of takes away from the 
energy that you need to be a hundred percent in what 
you're doing, you know?”

CoCo: “We're not going to do it if we can't commit to 
it. And it was getting to the point where we're doing 
other people's work but we could be doing this for 
ourselves. And it's just like, okay, well it's not going 
to always be us. I'm not going to ever leave anyone 
hanging. If we commit to something, we gon’ do it. But 
it got to that point where it was “we don't offer that no 
more,” because if we ever got put in that position to 
choose, we gon’ have to choose us who else will. . . 
Switching over from management to C&B Creative just 
allowed us to be more intentional with what we were 
doing and more in our purpose.”

 /Vato for CW: “So that's the biggest thing about this 
as a whole too. . . It's bigger than us and the impact 
that we put out. . . That's our validation.”

/Naomi-Re’a for CW: “So as your passion for creative 
directing began to rise did you feel that passion 
inspired people to become more inviting to that 
element of production; having creative directors and 
stylists on-site or after you build up a passion for 
it, people were coming to you already having that 
passion of having that on set? Was it mutual?”

Butter: “We're attracting all of that the more that 
we put ourselves out there. . .especially with being 
back here, I think this has been the [best part] of our 
experience; collaborating with people back home. I 
think we're attracting people now that they know that 
they can reach out. There are people who need help 
with a photoshoot or people are asking us to creatively 
direct if they have a commercial or if they want to pull 
[clothes] something because they're a stylist ‘cause 
we don't necessarily have to style but we have clothes 
regardless. We are a part of the people’s rolodex.”

CoCo: “What we do is not necessarily [ just] for 
creatives, it's for everybody. You have to promote 
yourself at the end of the day, whether you have a 
business, a brand, whatever. How you present yourself 
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is important. Granted it's exclusive in the fact that you have to be 
serious about it.”

/Vato for CW: “Tell me, how did it feel when you knew that you 
were coming back to Milwaukee?”

Butter: “It was an emotional rollercoaster. You know, everybody 
looks at coming back to Milwaukee as a bad thing. And I hate 
that people just have that type of energy. I wish that people just 
had more value in themselves as far as being from Milwaukee 
and who we are as creatives. Knowing what the adjustment was 
going to be, as far as leaving a city like LA to come back home, it 
was hard to let go of. Then the pandemic also helped that ease 
with coming back home because we needed to be around love. 
We need to be around our families, something familiar to us. 
Knowing that, regardless of if we moved home [or not], we can 
always move away again. I think that once you have lived outside 
of Milwaukee and you know who you are, who you can be or 
how you can maneuver in a new city, that fear is gone. We hadn't 
been home in six years and I didn't know if people were going 
to have like old perspectives [of us]. we needed to reintroduce 
ourselves.”

CoCo: “We didn't have to leave. I'll just say that. But we did. I 
didn't know how this was going to go, and I would rather at least 
be in that [mind] state at home, somewhere familiar where there's 
something that I can ground in. You know, like we are just out 
there, it's literally just us. We have friends, but at times we were 
in the house. . .luckily we lived in the same building. . . But it was 
just to a point where it's like, no, we were going to have to go. . 
. Like I'm relearning. I don't assume that I know anything. . . I'm 
not going to return to anything that I already knew, anything that 

I used to already do; any places that I have already been. I 
want to do this differently. . .”

/Naomi-Re’a for CW: “It's interesting, going back to what you 
were saying about coming back to a different Milwaukee. 
. . I'm always around people who have been a part of that 
Milwaukee for so much longer than me. Being aware of the 
creative scene, what identity did the Milwaukee you left have 
vs the identity of it now? And do you feel that you had to 
change your identity in order to adapt or just make it better?”

Butter: “Hmmm. . . Going back to 2012 from when we left, 
everybody was figuring out how they wanted to branch off 
and be on their own. I think that was the time that Milwaukee 
was in back then. It was the innovators back then, figuring 
out things like “what's a brand?” And I mean, of course being 
in the beginning stages of that, it was rough. Everybody was 
still figuring out their own thing so I don't think that there was 
that much unity. Now I feel, coming back here, I see people 
got their businesses going and are more willing to connect.”

CoCo: “Yeah. I feel like back then, that was our toxic stage 
and now we're in the rebranding [stage]. We're older. We're 
more seasoned. We know a little bit. . .it was what it was�20 
somethin’-year-olds out here running brands.”

/Vato for CW: “It's so crazy because back then, It was so 
easy to get pulled into even going to the clubs; they had a 
teenage club at the time, so we've been going to the club. 
. . It's crazy because we were really trying to not be so 
consumed with that because that's all we had lowkey. . .” 

@_kayrenee_ @betttiep
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Butter: “Having the balls. . .the audacity to be like, ‘man, we 
gotta have fashion shows and have an artist showcasing,’ you 
know what I mean? We were sponsoring other people's stuff. 
We could've come back and talked about the bad. . . I think 
that's what needs to happen in Milwaukee is this change in the 
conversation. [The youth] need mentors, they need guidance. We 
didn't have [mentor] people our age�actual cool people, hahaha.”

CoCo: “Even when we weren't here, we were still connected. We 
sponsored events. . . We always sourced from Milwaukee first. 
Even just as ourselves is sourcing from Milwaukee. . .like ‘we're 
from Milwaukee. . .don't attribute none of this to anywhere else’.”

Why is leaving Milwaukee sometimes a part of the journey?

/Vato for CW: “I kind of wanted to ask earlier about maintaining 
relationships. So I know y'all left and I know that probably had an 
effect on a lot of other people, good and bad. How were those 
relationships with those people and how are they going now?”

Butter: “So this takes me back to when we lost De’Mott. That 
was probably one of the biggest L’s that we took friendship-wise 
and as creatives, because we had planned so much of our future 
and our time into what we were going to do.”

CoCo: “He was the visionary.”

Butter: “. . . One that had a lot of connections. Everybody loved 
him. And the way that he passed, it was just so tragic, that's 
kinda what gave us that transition to figure out what we needed 
to do for us, because that's when it really hit like damn not only 
is life short, but you never know. I'm just now learning how to 
heal from that. We worked through it. We didn't deal with that 
in the healthiest way. So I think that played a big effect on the 
relationships that we had here in Milwaukee. It was a void that 
we couldn't fill. Milwaukee was tainted and so our relationships 
were tainted. Not having those adult conversations, not having 
the accountability and what it takes to maintain a fruitful 
relationship. . . We did maintain some relationships, like of 
course, with Darla. . . She was a part of our first fashion show. . . 
You [Vato] being here of course, Genesis [Renji]. . .”

/Vato for CW: “It's understanding that conversation component, 
that if something happened, if there's something going on, we've 
done the work enough to know that conversations are important. 
So sometimes we come across those people or we know these 
people that aren't growing and they don't know how to do that.”
 
Butter: “I know that there's a lot of people who ask why we aren't 
still a part of HRC [High Rollers Club] and what it is or what it 
was. But you know, just for the record, like we always wanted to 
be a part of that. . .me and Jasmine were the ship. . . We were 
the ones that navigated that. And you know, once we felt not 
fully appreciated or we felt not as valued in regards to all that 
we invested into that�on top of that, it wasn't just a business 

relationship. . .”

CoCo: “We were soulmates. It is very heavy. . . We wouldn't 
be C&B without that. There's no need to omit that. And we 
all know that. We would never take that out because it's an 
‘uncomfortable subject’. You can't have this without that. We 
always let that be known regardless of whatever it is. We 
gained so much more from that than we lost.”

What lives beyond the brand?

/Vato for CW: “Outside of C&B Creative, What else do yall do? 
We gotta make sure that they know.”

CoCo: “What else do we do? Outside of C&B? We're foodies, 
where we have excellent taste in music. We are consumers of 
the arts. Yeah. Like just living life, that's just it.”

Butter: “We’re travelers, shoppers, comedians. . .we really can 
do stand up, man. . .we just be livin’.”

/Vato for CW: “Did we talk about FK Shoppe yet?” 

C&B: “Noo. . .?”

/Vato for CW: “Well let the people know what that is too!”

Butter: “FK {Finders Keepers} Shoppe is an extension of C&B, 
under its umbrella. So what we have here is basically the 
‘showroom..’ we are always shopping. Some of this stuff is 
brought from LA and Dallas and when we go to Chicago things 
like that. It’s for other stylists to pull from, if they want to host a 
client here to try things on, or if photographers need help with 
styling.”

CoCo: “We just kept coming across things like, okay, we may 
not necessarily have nothing to do with this, but somebody 
will like this, so as we develop the collection, it's like, well, why 
not?”

Butter: “And not even just clothes. . .we shop for furniture. . 
.etc. You know, maybe people see something, they want to 
rent for a photoshoot that we have in here, like the desk or the 
plants or the basket or whatever. All of this can be used. So 
that's also a part of FK, home decor as well.”

As CoCo & Butter thread themselves back into the creative 
landscape of Milwaukee, we welcome their talents, 
collaboration, and experience. Creative direction is just 
another way for us all to level up our branding, creative 
practices, community, and lifestyles. . . Another way to 
transform “creative visions into reality” with a seat at the table.

Vato & Naomi-Re’a for /CW

C R E A T I V E
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HealthyMKE's COVID Vaccine Integrated Communications, Outreach, & Mobilization was made possible by:

Collaboration across our community.
 

Check out who's been behind the lens...
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INDEPENDENT TALENT

AMANDA EVANS PHOTOGRAPHY

Amanda Evans photography is a Milwaukee-based photography firm that 
specializes in wedding, personal, 

I was able to take the photos of community members to promote the 
importance of being vaccinated and "showing your fight". I'm in business 
because I enjoy capturing memories for people to enjoy and look back on for 
years to come. Being a person of color matters in my line of work because it 
isn't often that you see a full-time Black female photographer. I want others to 
see that it is possible to turn your passion into your career.

KAREN OLIVA PHOTOGRAPHY

Karen Oliva Photography specializes in capturing moments that express 
culture, emotion, and memorable moments.

Featuring over 40 individuals through photos and interviews, Karen Oliva was 
the lead photographer in capturing stories of individuals representative of the 
LatinX community. Karen brings both an experience of capturing moments 
from behind the lens as well as connecting with her featured talent through 
conversation. As a LatinX photographer and digital media specialist, she 
operates with a principle of ensuring her intended audience is able to “feel”, as 
much as they are able to “see”. Carrying her mantra of delivering emotion in her 
work, the images and stories Karen captured spoke volumes in elevating the 
stories of LatinX Milwaukeeans and the “why” behind their personal choices of 
protecting themselves and others through COVID vaccines.

ADVERTISEMENT



SAMER GHANI

A photographer, videographer, producer, and journalist telling the story of 
people from his hometown, Milwaukee, and abroad. 

In this project, Samer documented community members and leaders, and 
his work was then used for visual messaging on mediums such as billboards, 
busses, online, social media, and more. Much like the vaccine, Journalism, 
Photography, and Videography are not as diverse as our community, and 
without journalism and the fact, we would not be able to tell the stories of 
and to people who matter. Working on this project and in all his work he is 
committed to positive change. As a person of color, an artist of color, Samer 
helps change the narrative in his community of who can be a leader, who can 
be an artist, who can be a journalist...and in this project, who and why people 
from our community took a step to protect themselves and those they love 
through COVID vaccine.  

TYSHUN WARDLAW

Director & Executive Producer at Wardlaw Productions

Wardlaw Productions is a boutique independent film and television production 
company located in the Midwest, with an office in Milwaukee and Chicago.

RYAN REEVES

A  producer, photographer, and videographer, capturing moments and stories 
of impact.

As a creative on this project, Ryan documented how the performing arts 
community were keeping their craft alive and vibrant during a time when many 
of their venues were closed. From this vantage point, those in the performing 
arts community highlighted the opportunityThey had to reconnect with their 
passion and the excitement they felt about things one opening back up. Ryan 
was there to capture each moment and created a gripping work of art in the 
process. Ryan showcased his heart and resilience to share influential stories 
from individuals the community was used to seeing but now could hear from in 
an authentic way throughout this project.



CREATIVE TEAMS

COPYWRITE MAGAZINE

CopyWrite is an online & in-print local publication that stands for all 
things Urban, through a creative lens with a focus on Music, Art, Fashion, 
Community, and Culture. 

CopyWrite produced a [creative campaign] for #TestUpMKE, later integrating 
into HealthyMKE, that spoke to OUR community about the importance of 
COVID-19 testing. This campaign featured t-shirt designs that include verbiage 
and imagery that not only reaffirms the importance of Covid-19 testing, but 
also pays homage to cultural cues, lifestyle, and satire needed to survive 
such an intense period in our lives. In creating this campaign we were also 
able to show the behind the scenes of creative collaboration in a pandemic, 
reflecting the #SociallyResponsible methods in which we actively serve our 
local and creative community. No politics. No conspiracy theories. Just the Art 
of perspective.

HANSON DODGE

A collective of talented people working together and bringing out the best in 
each other to achieve uncommon success for the good people they’re proud to 
call our clients.

Getting a vaccine is a personal choice, so HD made it personal by bringing 
the message home. They created a hyper-local campaign using the authentic 
voices of 13 different Milwaukeeans, all recognized and respected friends and 
neighbors, encouraging those on the fence to get vaccinated. Each one sharing 
their personal stories of resilience and why they made the choice to overcome 
their hesitancy and get vaccinated. They showed their fight, their unity, their 
courage, their love, and more, inspiring everyone to continue the fight against 
COVID by lifting up their sleeves, and showing us what they’ve got.

Photo: Stacie Boney, President
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RAVEN EGGSON, EMANI TAYLOR, AZIZ ABDULLAH

INPOWER is a Milwaukee-based Black-Woman-Owned outreach, marketing, 
and technology company dedicated to positive social change by establishing 
community connections, developing culturally relevant content and increasing 
community access to resources.

With a mission to empower communities through integrated investment and 
input, the INPOWER team helped bring together many of the teams and 
talent reflected in the Authentic Voices project. These teams reflected the 
heart of Milwaukee’s core by demonstrating their collaboration, connection, 
and resilience. To spread messages of encouragement and positivity during 
the pandemic, INPOWER shared the stories of these impactful voices on 
HealthyMKE, which the agency developed in response to the COVID-19 
pandemic to provide relevant COVID-19 testing & vaccine and other health 
resources.

MEDIA FRIEND-ZY

Jeff Cannady & Terrance Sims founders of Media Friend-Zy

A collaborative of black and brown media consultants and youth that engage 
communities through digital storytelling and virtual experiences.

Young people were among the last groups eligible to receive the COVID 
vaccine...but that doesn’t mean they were not a part of spreading the message 
about the importance of COVID vaccines and the facts around it. The Media 
Friend-Zy brought together a group of 6 youth ranging from ages 15-18 
who participated in video production and storytelling in collaboration with 
community leaders who hosted candid conversations inside the landmark 
American Black Holocaust Museum. These conversations not only served as an 
opportunity for individuals to share perspectives on their personal experiences 
during the pandemic, but also the dynamics of the cultural context in relation to 
truth building with healthcare systems and professionals

NYOB ZOO

Thay Yang & Dawn Yang founders of Nyob Zoo

A production company designed to Our team produced current informational 
videos, hosted virtual “live” events, collaborated with local community agencies 
to help promote vaccination clinics, and lastly contributed assets towards the 
Healthy MKE COVID-19 outreach efforts and campaign.
We are in business to help educate and elevate the underserved communities, 
such as the Hmong and the south east Asian community in Wisconsin and 
beyond.



To learn more about these 
creatives & their work visit

www.HealthyMKE.
com/collab

ADVERTISEMENT
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F OR CARLO S 
A N  I N T E R V I E W  W I T H  R Ø W A N

(Little) Carlos, 

This feature is  dedicated to you. To 

the legacy being created in your honor,  

 to the inspiration you have prov ided , 

and to the strength you have helped        

  harness. Your father�s courage to walk 

in his t ruth will never be forgotten 

here  and we hope it will always live on 

within you. Carry his name with pride.
 
Love & All Things Urban,

The /CW Fam

M U S I C



M U S I C

There comes a moment in every life where you have to 
make a choice. Some choices are simple and logical. 
Others are complicated and emotional. But regardless 
of its essence, the choice still has to be made and 
then lived with. Producer RØWAN (real name Carlos 
Martin) is no stranger to this mantra. His choice to leave 
Milwaukee and venture to Los Angeles with $280 in his 
pocket would create a major shift in his life. One that 
would have its ups and downs but has also allowed him 
to leverage his creative intellect in the music industry. 
With production placements for up-and-coming artists 
like Giveon and seasoned vets like Rick Ross, his role 
at the table is expanding rapidly. RØWAN stopped by 
CopyWrite Magazine Headquarters to give us exclusive 
insight on spoken realities that exist behind the beats.

CW: “How did you start producing?”

R: “I started back in 2008. I actually heard Graduation by Kanye 
and that album made me want to start producing. I played [a lot] 

of instruments back in the day, violin, trumpet. . .and then my 
grandma forced me to play piano too. So I already knew I was 
going to do something with [music].” 

As an essential sound the piano actually became one of his 
favorites to play but the cross-over into production happened 
because of his inquisitiveness, and ear for music.

R: “I was so trash when I started.” [he laughed in reflection] “I just 
remember in high school at presentations I would try to play my 
beats. I mean how else was I going to get my shit out there. So I 
wanted everyone at school to hear them but I wasn’t [ready] yet. 
. . I would listen to music and just wonder ‘how are they making 
these beats?’ because I was just playing instruments so I wanted 
to understand how you make that music into actual beats as a 
whole. So I started Googling and looking up programs that they 
use and came across FL Studio. I downloaded a trial version 
because I couldn't pay for that yet. It was like $300. So I cracked 
it LOL. I used the trial version for like years. I wasn’t even able to 
save beats on it but I was still doing it.”

And it worked. The practice RØWAN put in was time well spent. 
His beats began to get better and his understanding of music 
arrangement would send him to the next level.

CW: “Do you remember your first sale?”

R: “Yeah, I do actually. My first sale was to a local group called 
Amerikas Addiction. They bought my beat for $50. I was like 
‘Dammnnn! Woah, I’m actually doing this shit.’ Ha! I didn’t sell 
another beat for years after that.”

[Now don’t laugh y’all! In hindsight $50 is not a lot but we all have 
to start somewhere]. 

As time went on RØWAN did become a noteworthy part of 
the Milwaukee music scene though he was quite low-key with 
his maneuvers. Most people from around these ways would 
remember him as Loco Los, the same producer who had several 
tracks with Bandman.

R: “We did a whole mixtape together. It was on live mixtapes. DJ 
Boobah hosted it. It was playing high schools and everything. 
That did some numbers. That one definitely made me feel like I 
could do this even more.”

CW: “So what was the cause for you to move to L.A.?”

R: “It was time for a change. I felt like I had done the most I could 
do here. I thought I needed to go elsewhere to take it to another 
level.”

A then “Loco Los” moved to L.A. in 2018. At the time things were 
not going the best. He had a few dollars to his name and was 
staying with a friend to get by. Not sure about his placement in 
his new environment he questioned his producer name and the 
aura it may be giving off.

R: “I was just thinking like maybe it's the name, Loco Los. [Maybe] 

@prodbyrowan
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it’s that energy and I don’t even feel like I’m loco. I don’t really 
think I’m crazy. . . Well that's crazy at least LOL. I lived on Rowan 
Avenue in East L.A. Whenever I was struggling or things were not 
going well I would just go outside and think. I looked up at the 
[sign] with the street name [one day] and I was just like ‘Fuck it. 
I am going to change my name to Rowan’. It just sounded right. 
Then I looked it up and it just resonated with me.”

Listen to your energies. Rowan’s choice to change his name 
definitely could have aided in his growth considering not too long 
after he would come to another “sign”.

CW: “Obviously we have seen that you have gotten placement 
on records with some bigger names in the industry. How do you 
get the opportunity to do something like that?”

R: “A lot of the things that happen in the industry are through 
connections. Nowadays it's about who you know. In late 2018, 
I met one of my favorite producers of all time. Sevn Thomas. 
He has produced for everybody and anybody you can name 
[Rihanna, Drake, Travis Scott, Nicki Minaj, Lil Wayne, Jay-Z, etc.]. 
. . So somehow I ended up in the studio with him, ya feel me? 
I used to be. . .” [He moved his hands in a circular motion as if 
we should read between the lines] “. . .making some bread here 
and there. Doing some shit I wasn’t supposed to be doing and I 
ended up in the studio. So I’m just talking his ear off because I 
really pay attention to music for real. Like technically. So I’m like 
‘What did you do with your kick and your snare?’ . . .So I was really 
just asking him some deep questions [about making] the music 
and he peeped that. He was like ‘You obviously make beats. Let 
me hear some of your shit.”

RØWAN played him some of his music, and Sevn rocked with 
it. They exchanged numbers and RØWAN began to reach out 
whenever he had something he wanted him to hear. He didn’t get 
a response for 6 months after that but he never stopped sending 
over beats regardless. One day he sent over a beat and Sven 
responded wanting RØWAN to be a part of the team and telling 
him that he really loved his beats, he had just been too busy to 
get back to him.

R: “That beat is actually the Rick Ross beat to White Lines.”
From there RØWAN has been linked to several other acts 
including Giveon, who he has known since 2019 and has helped 
build out his new album that is on its way. With the connections, 
practice, and persistence his move to Cali was worth it. But it’s 
still not the glitz and glamour that others may think it seems. 

CW: “But being from Milwaukee and having those connections in 
the industry, sometimes that may seem like ‘Damn, I really made 
it’. Do you feel that way and comfortable where you are at or do 
you feel you have to level up?”

R: “I don't feel like I have done anything. No matter what, I don't 
really feel like I'm going to feel like I have done anything. That’s 
just who I am. . . I remember when I first started making beats 
downstairs in my parent’s crib. I would be like,  if I could just make 
this sound good enough for someone to rap on. Then I did that. 
Then I was like damn if only I could get my beats to a big artist. 

Then I did that. Then it was like damn if only I could get my beats 
on an album. You feel me? It’s always like mentally I can not stop 
going further and further. I feel like I need to learn how to live in 
the present a little more and celebrate moments a little more. But 
I just feel like I can't [stop].”

CW: “I feel like a lot of creatives feel that way, like they are never 
done. Because if you're done then what else are you going to 
do?”

R: “Right. Just like I am eligible for my first plaques now. I’m going 
to have two gold plaques but. . . I DON'T EVEN WANT THEM! I 
don’t even want to see that shit because I don’t want them to 
make me feel I did [enough]. . . I want more.”

The plaques will find their home in Milwaukee where his parents, 
his original home studio, and his biggest inspiration resides; his 
son Carlos. 

R: “He is a blessing for real. Before I had him I didn’t care really. 
But when I had him I was like shit I have to do something. I was a 
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mailman for three years then I got fired from that. And I was like 
alright I have to go. . .”

Back in Milwaukee to spend time with his son and family, the 
studio space in his parent’s home feels nostalgic. The vibes 
he had when he started making beats as a kid are all there. 
Milwaukee is a special place for RØWAN. Way more special than 
L.A. could ever be.

R: “I love the city. This city made me. I feel like if you can make 
it from here you can make it anywhere. Now we know how it is 
out here. It’s tough, real tough. It’s hard to keep the vibe good 
here. We have seen a lot. We have been through a lot. But I love 
Milwaukee. It made me.”

Just like it had been a scene in a movie, RØWAN’s friends 
from MKE, Cal and D. Bridge (featured in Issue 1 of CopyWrite 
Magazine) walked in the room. 

CW: “Being gone for a few years, when you come back to 
Milwaukee does it feel different?”

R: “I feel way happier when I come here now. I feel more humble. 
It’s just like. . .” [He pauses for a moment to collect his thoughts] “I 
used to not be able to wait to go to L.A. but now it’s like I can't wait 
to come back home. When I'm out in L.A. I'm not around real love 
like that. Not my family, my friends, my real people, or my son. So 
when I'm here I am in a better space.”

As a producer the way in which you create sound is directly in-
line with one's creative pulse.  Where sampling is the norm in 
this generation of producers, 90% of RØWAN’s work is created 
from scratch. However, knowing the legends of your craft helps to 
build out sounds that have not yet been reached. Because of this 
he is heavily influenced by several creative geniuses including 
Timbaland, Kanye, Dr. Dre, Lex Luger, Pharrell, and Roger 
Troutman. But his G.O.A.T. is Stevie Wonder.

R: “He is music. He can’t even see so he has to rely on his ears as 
his eyes. That’s different so I feel like he is the greatest musician 
of all time.”

With that same type of energy RØWAN creates music based off 
of emotion. He claims like he is the most inspired when he can 
feel his people are nearby, whether that be family, friends, or his 
son playing in the other room, those vibes are crucial to the act of 
creating and keeping him grounded.

R: “I’ma be 100%. . . I’m a sensitive n*gga. I’m just being real with 
myself. What I am feeling at the time is what you're going to get. 
There is no way for me to make that up. That’s why it’s hard for 
me to recreate a certain sound because everything is so deep to 
me. . .”

CW: “Now that you're in a nostalgic space, do you think that your 
feelings will change the sound since you know exactly what you 
got [here]?”
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R: “A part of me is still searching for something. I’m always 
searching. But a part of me feels like. . . I think a part of me lost 
the fun in music. Sometimes in the industry you start to lose the 
love of the music. So I feel like coming here [to Milwaukee] made 
me start finding love again and I’m having fun again. It’s helping 
me find myself.”

The stress of eating off of your creative talents is real. You're not 
allowed to have off days and you can’t just phone it in. When 
your survival is connected to the soul, missing the beat can seem 
defeating.

R: “Mentally just being a musician and having to rely on that for 
financial stability can be challenging. I have dealt with anxiety from 
a young age and even still to this day. So it’s always been tough 
for me. Especially when I did get them my first few placements in 
the industry. It was like this was reality and there ‘ain't no going 
back. So knowing that I have to be 100% every time and make 
sure I am up early and in the studio as long as I can, to make 
the best record possible can be challenging. But I feel like it was 
meant to be.”

But the art of coping is no joke and the pressure to deliver can 
send you over the edge. When asked about how he has navigated 
this new terrain he was shockingly candid about his experience.

R: “I’m going to keep it real because people need to know the 
truth. When I was in L.A. having anxiety and all those other issues 
I would go to pills. That's what I used to do. I have been clean 
from that since the beginning of 2019. Man, I just told y’all some 
real shit.”

He sat back and thought about what he had just revealed and 
since /CW is a judgement-free squad we respected his willingness 
to let us in.

R: “I’m just blessed that I realized that I didn’t need it. I thought I 
did at first because mentally I just wasn't there. I didn’t really know 
myself and I was struggling. . .and then I didn’t really want to go to 
too many people because I didn't want them to worry and some 
people you can't trust. Some people will judge you. You never 
know what to expect and I’m a really private person. . . I used to 
feel like I was the only one going through something like that but 
somebody else may hear this and see [they’re not alone].”

As an individual still learning his own placement in the world, 
RØWAN stands for growth, evolving, hunger, patience, and 
strength. He believes that these qualities will help build the 
endurance needed to carry on.

CW: “Do you have any advice to anyone who wants to get into 
the industry or become a producer?”

R: “Master your craft. There is so much talent, especially from 
[Milwaukee] that does not get the recognition it deserves. So I 
just feel that if you are super obsessed with what you do, and 

constantly trying to learn it will help. Also don’t be afraid to go 
elsewhere.”

“FEAR IS NOT REAL.”

Learning that fear is not real [but instead a type of anxiety] helped 
RØWAN accomplish a lot more than he thought he would. He 
stated that losing the idea of fear allowed him to take the chance 
on L.A., stop taking the pills, and keeps pushing him to create 
better music. 

After linking with Sevn Thomas, RØWAN now works with a team 
that he can learn from. Soaking up game is a little different when 
your OG’s are hitmakers who have vast catalogs and a lot of 
applied experience.

R: “Ima drop names because these n*ggas is my idol’s. . .  
Sevn Thomas, Boi-1da, these people have helped me out a lot. 
I hate to put this in the interview too” [He said humbly] “But 
conversations with Timbaland, for real. That's big for me. Just 
being able to hit him up when I want and ask him questions.    He 
doesn't play the favoritism shit. He is human. He don’t got   no 
ego.”

Discussing these legends who have poured into him was not a 
flex. Instead it showed RØWAN’s real appreciation for being      in 
the position that he is in. A seat at a table that is hard to   come by.

“If you’re Timbaland and you don’t have an ego, I sure as fuck 
can’t have an ego.”

CW: “We feel like you have earned your seat at the table. Whether 
that’s a table that someone has given to you or a table that you 
made yourself. With that being said, what does a seat at the table 
mean to you?”

R: “I’m honored. I’m honored to be here and be that person who 
can spread this message for people who want to do something or 
want to be something. . .this is bigger than me.”

And of course, RØWAN is right. The table is meant to be shared. 
The growth of one can be the inspiration for many. What you do 
when you have the platform to speak up says a lot about you.

R: “S/O to D. Bridge. That’s been my dog. Him and Calvin, Cali 
G! Hold up, let me say their names one more time. D. Bridge and 
Cali G, man them been my brothers from the top. They have really 
pushed me to do this shit. Let me say one more thing about him. 
. .” [he pointed to Calvin] “. . .he just started making beats and is 
getting way better. Give him about a year. Y’all might be getting 
[his interview] next.”

There is enough room for us all at RØWAN’s table. So f*ck it. Pull 
up a seat. 

/CW
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Eli $tones was the Summer 2021 N’fluence 
countdown winner and I have to say, his interview 
has been one of my favorites! The way he thinks 
about life through the things he has experienced, 
it was refreshing to hear so much wisdom come 
from a newer artist. Eli is focused, head-strong, 
independent, and the story of how he got there is 
even more inspiring. 

BACKGROUND:

Eli $tones grew up on the northside of Milwaukee on 49th and 
Hadley, before he moved to the southside around the 4th grade. 
He attended Milwaukee School of Languages for middle and high 
school, graduating in 2015. Growing up, Eli was always into music 
and art. He would draw pictures and even made his own comic 
books, but music remained his #1. His Dad had a big influence on 
that. 

“I used to shuffle through my Dad’s CDs and listen to his music,” Eli 
said. “My Dad was into art and film. He went to film school and he 
used to teach film and did tattoos. So I get all of that from him.”

I noticed from his Instagram that Eli was a Gemini, so I had to ask him 
if he fits in with the description of what people say about the sign. 

“I don’t know man,” Eli said laughing. “I’m not super into zodiac stuff. 
What do they say? That we’re two-faced or have a double side? I feel 
like everybody has been evil before, man. People just say stuff like 
that so they have someone else to blame for their wrongdoings. I 
refuse to take credit for that!”

Right then and there I knew Eli was different, but in a good way LOL. 
The kind of person who takes accountability for their own actions 
and doesn’t go along with something just because it’s popular. The 
kind of person to set his own table.

Being the middle child has played a role in Eli being so independent. 
He was always kind of an outcast and he knows how it feels to be 
alone. It was something he adjusted to, became comfortable with, 
and eventually embraced. In his Instagram bio, he literally says 
“I’m not afraid to be alone.” That’s what Eli makes his music about 
- people who are broken with no one to talk to. Which made me 
wonder where his music journey began.

MUSIC: 

Eli says music always gave him a feeling that nothing else in this 
world could ever give him. Aside from his Dad’s influence, Eli’s 
infatuation with music started with the Walkman and CD’s. From 
listening to Rock, that turned into him wanting to be a lead guitarist 
and then a drummer. From wanting to be a drummer, Eli joined his 
school band and played the percussion and got his own drum set. 
After drumming, he started getting into making beats and linked with 
a few classmates who were doing music and they used some of his 
tracks. Soon Eli was writing his own music and linked with a producer 
to make a full production. That’s when he started to take his music 
career seriously, around 2019. From high school to then, Eli was 
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really just experimenting with sounds and trying to find his own style. 
In 2019, that’s when he finally found it - Gleamrock: the mix of rap, 
rock, metal with a hint of pop. One of Eli’s biggest influences growing 
up was Rock music. He listened to Nirvana, Greenday, System of a 
Down, etc. He didn’t start listening to rap until middle school. He 
says he always wanted to find a way to clash Rock and Rap together. 
Once he finally did, things started taking off from there, but of course 
the road for Eli wasn’t easy.

“There’s going to be so many failures, but don’t give up on yourself,” 
Eli said. “You gotta believe in yourself because if you don’t, nobody 
else is going to believe in you. I still see failures to this day, L’s ain’t 
ever gonna stop.”

But the love and support Eli has from his family is one of the things 
that pushes him to keep going. Mom will annoyingly bust out singing 
his songs to him LOL, and he says his family is always at his shows. 
His Dad will actually be at the show recording it from his phone trying 
to make the best recap video!  

“Pops can make a phone camera look like the best footage you’ve 
ever seen haha,” Eli said.

I’m sure his Dad is a pro with the camera, but I’ve got to give it to 
Eli for putting in the work to make the content amazing. Have you 
SEEN this man performing at a show? Hands down one of the best 
to ever do it out of the Mil. I’m talking about shirts off, climbing on top 
of ladders, veins popping...it’s a complete rager LOL. But it makes 
sense because performing is one of Eli’s favorite things to do and he 
says those are some of the most beautiful moments of his life.

“Recording is the work, performing is the highlight,” Eli said.

“TRUTHFUL” MUSIC VIDEO:
 
Eli says the “Truthful” record is a personal testament to balancing 
romance and grind, and the entanglement of difficulties spawning 
from that, so I was curious if this description was based on one of 
his own situations. He didn’t want to go too deep into it, but he did 
say he’s had a couple encounters where his “fame” has caused 
problems in a relationship.

“Let’s just say there were some acute accusations with groupies at 
my shows haha.”

Trademark Media shot the video at one of Eli’s friend’s apartments 
near the southside. There were supposed to be some girls in the 
video, but they flaked at the last minute. However, the video flowed 
much better without them since he was talking about being alone. 
Eli and Trademark Media winged it with no real plan and it came out 
perfect. Truthful is one of Eli’s favorites.

“Shoutout Trademark Media! He shot my first music video. He didn’t 
ghost me, he listened to me, he worked with me, and that’s all I could 
ever ask for. Mike is my boy!”

TOP 5

During the interview, Eli and I played a game called Top 5. I 
asked him his top 5 inspirations and in no specific order he 
said Frank Ocean (who he mentioned could slap his grandma 
and he wouldn’t even be mad haha), his light skin brotha 
Drake, Kendrick, Young Thug, and of course Wayne...with 
an honourable mention of Kanye. Then, I let Eli pick a top 
5 he wanted to do and to my surprise, he picked his top 5 
superheroes. 

Wolverine - “He’s all about going through the battles, getting 
scars and healing from them. He had that drive, which you’ve 
gotta have when getting into the industry.”
Naruto - “Favorite anime since 5th grade. He knows when you 
put in that hard work, you’ll get everything you need.”
Spiderman - “I love the quote, “with great power comes great 
responsibility.” 

My Hero Academia, the character Deku - “Similar to Naruto, he 
knows that the work you put in, you get what comes out of it.”
James Bond - “He’s just a smooth criminal. How many people 
you know could catch a body and go home with the baddest 
from the club at the end of the night?”

This list was not what I expected it to be. I thought Eli was 
going to name a bunch of cliche Marvel or DC characters, but 
he really picked superheroes who he felt were a reflection of 
him and his values and what he stands for. I was impressed! Eli 
said that’s what he does with everything in his life. He will only 
rock with something if it’s contributing to it and he applies that 
to everything around him. 

“I’m at a point in my life where I’m comfortable with who 
I surround myself with and I know where I’m at with certain 
people,” Eli said. 

That’s part of being an adult and understanding what life is.

“When we grow up, we’re given this facade of what life is and 
then when we [get grown], we’re so surprised. Don’t let that 
sh*t catch you off guard. You’re the commander of your own 
destiny. Life is what you make it. Just make the right decisions 
and treat people the way you want to be treated and you’ll be 
okay.”

Overtime I’ve noticed Eli is a huge supporter of the brand 
Unfinished Legacy, to which he pays so much respect to 
Brema and especially DJ the Jenius for helping him become 
the person he is today. With that, I wanted to know what mark 
Eli wants to leave on this earth.

“You are never alone. Even at the lowest point. At the end of the 
day, we always have ourselves. Being alive is beautiful. I know 
people like to think that death is gangster, but nah. Being able 
to say you pushed through the hard times and every wrong 
thing that people threw at you, that’s really gangster. Standing 
tall through it all, that’s what’s really hard… so that’s the mark I 
want to leave on the world.”

/CARRIE FOR CW
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It’s no secret that Milwaukee is home to some 
of the most multi-faceted creatives. The city 
has been noticeably blossoming with creative 
energy over the last few years. While that 
may be a surprise to some, it’s no surprise to 
us who live in the experience. We have been 
here. We’ve been building the table. We’ve 
been setting the table. We’ve been ready so 
we ain’t gotta get ready. There’s one seat in 
particular that we want to shine light on. The 
man of many hats, the man who truly sets the 
tone: Tone Da Man.

CW: “So we're gonna pretend like I didn't already do extensive 
research on you. We're just gonna act like I'm just somebody 
floating around, trying to get to know you on a personal level. So 
tell me. . .Who is Tone and what’s he about?”

TONE: “Tone. . . Tone is. . . I actually got that name in middle 
school from my 6th grade teacher. Basically. . . I’m me. What can 
I say? Outgoing, hardworking, you know. . . persistent. 
I don’t know how to really describe me, you know?

CW: “Well, you wear a lot of hats. So. . .”

TONE: “Yeah, I’m a businessman. Entrepreneur . . .”

CW: “There you go!”

TONE: “All that good stuff. I do a lot of different things. From 
helping the community to owning different businesses. I have 
three/four businesses prospering right now. So I just definitely 
have my hands in a lot of different stuff trying to keep busy, keep 
fighting. You know, after all the stuff I've been through, tryna just 
keep pushing.”

CW: “One of the things that stuck out to me is that you are the 
owner and CEO of both the TDM label and the TDM festival. 
Which came first?” 

TONE DA MAN
Behind the music w/

TONE: “It was really the festival because I started promoting 
artists and local businesses back in like 2013. I went to Alabama 
A&M for a year down south and then came back here cause 
there were some family issues going on. So I came back home 
and went to school for marketing and international business. I 
ain’t get to finish but I learned a lot from my time there. I used 
what I learned and started promoting those local artists and 
businesses, helping them build their social media brand and 
different stuff like that. Then a lot of people started working 
with me based off of [that] because they saw other peoples’ 
stuff starting to grow. And that’s what led to the festival. I was 
promoting a lot of artists and I was seeing that there were not a 
lot of things in the city for artists to be a part of. No real structured 
shows to really show them off, to network, to perform in front of 
a live mixed audience. So I put together the festival for that and 
since then it’s been growing and doing pretty great.” 

CW: “How long has the festival been around?”

TONE: It’s been here since like. . .  it’ll be 5 years soon so I 
wanna say since like 2016. I had my first festival at the Miramar 
Theatre. I had two of them at the Miramar, one at Turner Hall and 
one was at this place called Points on the east side. That was in 
like 2017 but it’s been pretty cool so far.” 
 
CW: “What does TDM stand for?”

TONE: “Tone Da Man.”

*Both laugh*

CW: “AH. . . Aw man. I feel slow now. Let’s ignore that. From the 
festival, you went into the label. Can you tell me a little bit about 
that? What inspired the label?” 

TONE: “The label is really just now starting to grow and build. 
I got a producer, we got an artist we brought on with us. We’re 
trying to develop artists and help them with their marketing and 
different stuff like that as they grow. Starting the label for me was 
really key because I don’t really see myself signing to a major 
record label. I would rather have a distribution deal with them or 
something like that because I'm not tryna’ sign away my rights 
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and all my masters. So I started the record label to help others 
in the city move up and get a spotlight. I wanted to help them 
grow as well.” 

CW: “That was actually going to be my next question regarding 
signing with a major label. But outside of that, why a festival? 
Why not like pop up shows or concerts?” 

TONE: “It’s really about building the culture. It’s more than just 
a festival like it’s a whole week of events that lead up to the 
festival. We do radio interviews, we mentor youth at the YMCA. I 
take the artists’ up to the YMCA and talk to the kids there. They 
can ask us questions and stuff like that. We have a cypher. Next 
year, we’re going to incorporate an all-inclusive party the day 
before [the festival.] Like an invite only type of situation. We are 
just waiting for all this Covid stuff to be over so we can get back 
to the deals so I’m pretty excited for that.”

CW: “I mean, that sounds super exciting. You do a lot of things 
outside of the music scene. I saw that you make clothes as 
well and you also have a non-profit called “Save Our Youth.” 
Enlighten me if you will.”

TONE: “With the clothes and designing and stuff, it really 
started when Covid started. I was working at the strip club, Silk 
Downtown. When all that sh*t happened, they were kinda like 
“we gone lay everybody off for a minute.” Then the stuff with 
George Floyd happened and while I was out protesting and 
everything, one of the owners from the club went online and 
said some “woo woo” stuff--”

N ’ F L U E N C E  F E A T U R E

CW: “I remember that.”

TONE: “Yeah, and so I ended up quitting and not going back to 
that job because that’s just not something I can stand for. I can’t 
work for nobody who can believe in whatever he believes in, you 
know what i’m sayin’? Me being a natural hustler, I just picked up 
another trade after that. I bought myself a heat press and I just 
started making designs and stuff on clothes and started selling 
them. People started buying them so I grew that into a business. 
I do vinyl and screen printing. I can print off flyers, banners, 
anything printing related. It really took off when the Bucks won 
the championship.

CW: “I’m already knowing they was going crazy.” *Laugh*

TONE: “I’m talkin’ going crazy for real. That’s when the clothes 
and stuff started popping off. Now S.O.Y (Save Our Youth) was 
random. I really wanted to start a foundation for my little brother, 
he committed suicide last year. I wanted to start a foundation 
for mental health awareness for the youth to kinda guide them 
and talk to them. Then I thought bigger. We can combine all that 
while also teaching the youth on the northside (the rest of the 
city too) about trades, how to buy/sell/trade, making custom 
merchandise, and teaching financial literacy too. I’m just really 
trying to show them the different things and routes that are out 
here to be doing rather than being out here in the streets, stealing 
cars and doing all this other violent stuff. So S.O.Y started almost 
a month ago, I had the vision for it. My brother that I went to 
school with at Messmer, he ended up having a building on 48th 
n Center that we ended up partnering with. Now we’re going to 
be holding monthly events for the youth until we raise enough 
funds to buy this other building we have our eyes on. With that 
building, we’ll be able to open an entire resource center open 
Monday through Friday for youth and teens to come in and be 
a part of. We’re still in the process of trying to get things kicked 
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off with that starting tomorrow with our benefit concert at the 
Milwaukee Multi-purpose Center.”

CW: “Speaking of tomorrow, you performing tomorrow?”

TONE: “I am! This will be my first headlining show in a while.” 

CW: “Are you excited? I’m excited for you!”

TONE: “I am definitely excited for that. I’m ready to put on a 
show. We have rehearsals tonight. I’m ready to rock out, for real.”

CW: “Tell us about your latest project.” 

TONE: “My latest project that I just dropped was “Blood, Sweat 
and Tears.” It’s been doing great numbers streaming wise on 
Apple Music, Spotify, Youtube, everywhere. It’s been doing 
pretty good. I got a lot of good feedback and I have a video 
dropping tonight at 8 PM.”

CW: “Go get that! Go watch that. Go stream that. . . .  So Blood, 
Sweat and Tears. . .” 

TONE: “Mhmm.”

CW: “What made you name it that?”

TONE: “That really has just been my motto. My motto is ‘Set da 
tone’. But you can’t get ‘set da tone’  without ‘blood, sweat and 
tears’. You have to put your all into everything that you do, no 
matter what it is. Even if I'm just going to play basketball with my 
friends, I ain't going to just play for fun. We competing on this 
court so I'm gone try to be the best on this court every time we 
step out. And that’s how I feel when I'm on the mic. I’m trying 
to be the best on the mic and in anything that I do. So “blood, 
sweat and tears” means I put my all into everything and I put my 
all into that project. This is the first project I put out in three years 
after my moms’ passing. I ain’t really drop no music. I dropped a 
project that same year she passed and didn’t even promote it. I 
just went into… depression. Then my grandma passed the next 
year. Then my little brother the next year so it’s just like… now 
it’s me putting all that blood, sweat and tears into the music. So 
that’s what I'm up to.” 

CW: “Your first trace of music dates back to 2014. How long have 
you actually been making music?” 

TONE: “The first song I dropped was around that time. That was 
just really starting to get my feet in the water but my whole body 
wasn’t all the way in.”

CW: “Just one toe.”

TONE: “Just one toe like let’s test some stuff out. But the more I 
started to get into the music, promoting and creating the festival 
and things like that, it just happened. I wasn’t looking to go rap, 
let’s say it like that. I wasn’t looking to pick up a microphone. It 
came to me. It happened naturally. That’s what happened.”

CW: “So the issue that we are working on is all about having a 
seat at the table. Even more so "making" the table and redefining 
what success, impact, entrepreneurship, and creativity looks 
like. What does it mean to you to have a seat at the table?”

TONE: “To have a seat at the table… for me, it just gives me 
an opportunity to help other people get a seat at the table. For 
me, it ain’t ever been about ME until recently cause now i’m in 
mode. In general though, it’s really never been about me. It's 
been about helping the people. I’m always helping artists, the 
community, everybody just off the strength. I can have $0 in my 
pocket and I'll still help somebody cause that’s just who I am as 
a person. Me having a seat at the table is good but me having 
a seat to bring other people up is better so that’s why I think it’s 
key.” 

CW: “Is there anything else you want to say regarding your 
experience or regarding the legacy you want to leave behind? 
What do you want to get out of all of this in the end?”

TONE: “In the end, I just want to be remembered as somebody 
who helped put the city on another scale in any way that I've 
already done or continue to do. Just [remembered] for my hard 
work and who I am as a person. If I was to be remembered, 
that’s what I want to be remembered by… as a legend, in my 
own right.”

CW: “You really just tryna’ set da tone.”

TONE: “That’s it! It’s game over for all these n*ggas. I’m not gon’ 
lie. I’m gone ‘set da tone’, y’all gone see sooner or later. Y’all not 
gone have a choice but to f*ck with the movement. That’s just 
how it is. I’m the one who don’t like to talk, I just put in the work 
and showcase it. That’s what I'm gone do and… Welcome to the 
“Tone Da Man” experience. It’s finna get crazy around here for 
real.” 

/Imani for CW

M U S I C  +  E N T R E P R E N E U R S H I P



Issue 18 is all about a seat at the table, and 
someone who undoubtedly fits this theme 
and has had several seats at many tables, 
is Wave Chapelle. From being in the hottest 
local music group B*Right, to then getting 
connected to the industry with Gotti and 
signing onto his label, Wave has soaked 
up so much game that he has now found a 
new path and has begun making his own 
table. Wave chopped it up with CopyWrite 
to tell us how he’s making it happen, from 
the very beginning of his first “wave.”

WAVE CH
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FIRST WAVE:
After graduating from Messmer High School in 2012, 
Wave stayed in Milwaukee, working on his music group, 
B*Right. And one thing about kids from Milwaukee, we 
learn how to hustle. So that’s exactly what the group did 
to get what they wanted for their music careers. They 
booked flights off of hustle money. They booked studio 
time off hustle money. They did whatever they needed to 
do off the hustle money they were making, straight like 
some Jay Z and Master P sh*t. But living in Milwaukee, 
“If you don’t got nothing to do, it’s either you gone get 
in trouble, end up locked up or in a bad situation,” Wave 
said. So his mom gave him an ultimatum, he would either 
go to Memphis, or she was going to pick something 
for him to do here in the city. Wave knew he needed a 
change in his life and at the time it felt like his only two 
options were to go to Memphis or stay in Milwaukee 
where he could potentially fall victim to the dark cloud 
that seemed to loom over the city. But Wave was still 
hesitant to go.

“I had been with my guys since 8th grade. The gang was 
all I knew. I didn’t want to just leave them and neglect the 
group, so I was about to tell moms ‘Nah, I’m posted’ LOL,” 
Wave said. 

Thankfully, the voice of reason, aka his brother Seven, 
talked him out of staying.

“We were in our Granny’s kitchen and he grabbed me 
and was like, “Go bro. Get out of here. If you got an 
opportunity, you got a chance to leave, go. We gone be 
straight,” Wave said. “After that, I left for Memphis and did 
music by myself. That was at the end of 2012 into 2013.”

SECOND WAVE:
Wave went to school at LeMoyne-Owen College in 
Memphis, TN and studied journalism. He was always 
into creative writing so he thought the major would 
be a good fit. This was Wave’s first time away from his 
friends, but the music got him through it. Within the first 
week of being in Memphis, he went to Jozzy’s (a renown 
songwriter/producer, made Lil Nas X’s Old Town Road) 
album release party. She pointed him out of the crowd 
and was like, “Idk who this kid is, but you fresh as hell.” 
(Of course he was rocking his MKE swag).  After that, the 
attention was all on Wave, especially since his music was 
completely different from the Memphis sound, and the 
people could tell he was being authentic. From then on, 
Wave focused on networking, getting his contacts up and 
pushing his music forward. His dad, Mr. Do It To Death, 
taught him how to guerrilla market his brand and showed 
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him different strategies that created a buzz. All that 
independent grinding worked, because about a year into 
being in Memphis, Yo Gotti hit him up.

The wave they built got to B Mims first, and then it got 
to Yo Gotti. Gotti wanted to take Wave on the road with 
him for his next tour. This was nothing but divine timing 
because Wave got this call a week before the next 
semester in school was about to start. He already was 
only giving 40% effort in school and didn’t want to go 
back anyway, so hopping on road with Gotti wasn’t a hard 
decision to make.

“Go to school next week or leave to go on tour with Yo 
Gotti...pshh, I’m not going to school!,” Wave said laughing. 
He was going to be diving in head first to what he really 
wanted to do. So he said, “Call him [Gotti] right back, tell 
him we on the next bus lol.”

THIRD WAVE:
Wave was on Yo Gotti’s label, CMG, for about 3 projects. 
The deal was short, for only 1½-2 years. It was supposed 
to be a test run just to see how things would go, and 
from there they would all decide what they wanted to do 
moving forward. Being on the label allowed for Wave to 
get his foot in the door, learn, and soak up game. He had 
no expectations going into the deal.

When it was time to make the decision of whether to stay 
or go their separate ways, Wave decided it was time for 
him to go. Being only 19, he had a lot mentally going on 
during that time. Not only that, Wave saw how Gotti was 
the driver of his own bus and he thought to himself, “Do 
I want to be a seat on the bus or drive my own?” All of 
the guys Wave looked up to, like Curren$y and Nipsey 
Hussle, they drove their own bus, made their own table, 
so he kept that in mind while finalizing his decision. There 
were also some differences with Wave and the label and 
what they each had in mind for his career. 

“When you get into these big labels, sometimes they don’t 
understand you,” Wave said. “Not saying he [Yo Gotti] 
didn’t understand, but I was signed to CMG Epic Records, 
so the guys in the suits and ties had to understand me too 
and they didn’t really. I knew I understood my vision and 
if I go get a team around me, they’ll understand my vision. 
So business wise, it [leaving the label] made more sense.”

Of course when making an impactful life decision you 
want to make sure you’re choosing the right way to go. 
Wave’s older brother was the voice of reason once again 
and gave him the confidence to walk away. Wave thought, 



am I letting my fam down? Am I letting my city 
down? But then he realized that whoever is 
rocking with him is going to rock with him no 
matter what.

To shut down any potential rumors, there 
was no bad blood between Yo Gotti and 
Wave once he left, and it’s still all love to this 
day. Gotti understood Wave’s process and 
understood that he was making a business 
move, not a personal one. One of Wave’s 
favorite quotes that Gotti would say all the 
time is, “Chase the dream, not the money.” If 
you only chase the money, you could end up 
in a bad situation, so Wave refers back to that 
quote often to keep him motivated. 

FOURTH WAVE:
From the time Wave went independent 
around 2017, until the early parts of 2020 
when he popped back up on our social media 
timelines in all black and white photos, a lot 
went down LOL.

He went from living in Memphis, back 
to  Milwaukee, then moved to L.A. in the 
beginning of 2018. Then the next year he 
left L.A. and went back to Memphis to figure 
things out about his life and career. He finally 
decided to settle in ATL in the beginning of 
2020. WHEW CHILE that’s a lot. Wave was 
pretty lowkey during that time, which is why 
when he popped back up in the black and 
white, I knew he was about to get in mode! 
But before all that, Wave took some time to 
take a step back, give himself a breath of 
fresh air, and just live. He did a lot of writing, 
got into yoga, was reading and stretching 
more, you know, all the self-care tings LOL. 

He was finding new inspiration to be an artist. 

When he moved to ATL, Wave started 
working with Dakota and Menebeats, and 
started forming his team, driving his own bus. 
Making his table. That’s when he did a thing... 
Cut his hair off! 

“That’s one thing I was self conscious about 
was cutting my hair,” Wave said. “Because I 
was like, if I ever cut it, will the people even 
know me anymore? But once I met them 
[Dakota and Menebeats], I became fearless in 
that way to let go of my hair and completely 
re-invent.”

The whole idea for the ‘Waves Don’t Die’ 
project became about reinventing himself. 
That’s why everything was depicted in 
black and white, like a painter with a blank 
canvas. It was his rebirth. Wave says all of his 
inspirations knew how to constantly reinvent 

@realwavechapelle
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themselves. Him cutting his hair was something he needed 
to do to re-inspire himself and doing it gave him a new 
appreciation for what he was doing - the music. The rollout 
for WDD was healing for him in a way. We saw a clear visual 
depiction of the evolution, that was the old Wave, and this is 
the new Wave.

CURRENT WAVE:
Each part of Wave Chapelle’s process has been a BIG wave, 
then it crashes, and he learns to reinvent himself again. But 
the waves don’t die, they create new waves, he says. And 
the current “wave” Wave Chapelle is on right now for 2021 
is arguably one of his best and most creative ones to date. 
Every week this year, Wave has dropped a new single that 
will go into a monthly pack that has a specific color with it 
depending on the vibe. It’s insane. Every color you can think 
of, Wave has had a month for it or will use that color before 
the year is out. From January’s red pack, March’s yellow 
pack, May’s blue pack, to my favorite color, October’s 
pink pack. This is a drastic difference from the strictly 
black and white posts during the WDD era. Every social 
media post Wave makes during each month will have that 
month’s specific color in it, which not only makes this rollout 
extremely intentional, but visually, it’s aesthetically pleasing. 

On the surface, Wave set off on this new venture as a 
challenge for himself. To be able to lock in the studio and 
constantly put out quality music would seem like a daunting 
task for some, but not Wave. He loves it because he says it 
shows the chemistry he and the team have. To be able to 
crank out 2-4 songs each session consistently is amazing.

“I’ve always had the idea of making albums with specific 
colors a long time ago,” Wave said. “But at the time it was 
frowned upon to release music so frequently. Now it’s not, 
so this is the perfect timing to do the idea.” 

Wave learned a lot 
about how to properly 
do a rollout while 
he was with Gotti. 
Everything was pre-
planned, down to the 
clothes you’d wear on 
specific days. Now he’s 
using all the game he’s 
learned over the years 
and isn’t letting his foot 
off the gas.

HOW TO CREATE 
THE WAVE:
Being an Independent 
artist isn’t the easiest 
task, especially after 
having the experience 
of being on a record 
label where a lot of 
resources are right at 

your fingertips. But Wave Chapelle never let that deter 
him from keeping it pushing towards his dreams and 
goals. I know there are a lot of artists out there who are 
independent and just need a lil’ guidance, so I asked 
Wave if he could give some advice on what he has done 
so far to make it on his independent journey.

As an up-and-coming artist, don’t be afraid to have 
multiple hustles. Whether that’s Lyft, Uber eats, etc., get 
out there and grind. You gotta grind even harder as an 
independent.
Be accessible. You need to be on multiple social media 
platforms. “Social media is here for the independent 
artists. This is where you can cut the middleman out and 
market yourself to anywhere,” Wave said. “I was in MKE 
sharing my music with people in Japan over Twitter…” So 
be accessible y’all.

Network and be social. You need to speak to people and 
not be afraid to reach out through DMs. They’ll either 
respond back or not, but the fact that you’re reaching out 
is a potential for you to meet somebody new. You miss 
100% of the shots you don’t take!
Take it seriously and invest in yourself. 

All of these things will lead to being successful as an 
independent, in Wave’s opinion. And before you sign 
a deal, he says the best thing you could do is walk into 
it with value because that’s when you can do things on 
your terms. You have to build your brand first so when it’s 
time to go to the label, you can be like, “I got my merch 
already, I’ve got the record and proper visuals. All I need 
y’all for is distribution or promotion.” Wave says that when 
you get the bag.

“I’ve had people reach out, but I’m just building the value 
up. When the proper situation comes, we outta here,” he 
said.

MESSAGE:
In all of my interviews, I always like to ask what is your 
message? Wave’s message is to believe in yourself. 
Keep going hard and anything you put your mind to, you 
can do. He says he’s the testament for that more than 
anybody. And for Milwaukee. . .

“All the artists in MKE, let’s keep pushing because the 
door is open. The eyes are on us, whether you in the 
crib, in the basement, or you got this thing rolling already, 
let’s keep going. Because another reason I do this is for 
Milwaukee. I wanna see the city win in general, so let’s 
keep pushing, man.”

. . . so let’s do it! Big thanks again to Wave Chapelle for 
taking the time out to chop it up with me. To check out our 
full N’fluence interview with more questions, a few games, 
and more ways to catch the wave!

/Carrie Noni (Noni Juice) for CW
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Paul Tackes | Youth Developer & Entrepreneur | @day1_paul





Dimonte Henning | Actor & Director | @monte_dh



Nicole Acosta | Multi-Disciplinary Artist, Photographer & Creative Director | @atsocanic
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LaShawnd Vernon | Convener, Curator & Creator | @fireyphoenix777



TrueM McGee | Entrepreneur & Owner of Funky Fresh Spring Rolls | @funkyfreshdigital_





Jila Riley | Crochet Designer, Stylist & Artist | @iamjriley



Cree Myles | Literati & Content Creator | @creemyles



Vedale Hi | Fine Artist, Professor, Developer, 
Owner of Jazale’s Art Studio | @vedalehills_artstudio_mke
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